+ENERGISE
BRAND.REJUVENATION

RE-COMMUNICATION
RE-BRANDING
ONLINE MARKETING
ADVERTISING
PACKAGING
PRESENTATION

REDIRECT//+ENERGISE PROJECTS
WWW.PRISMBRANDS.COM

+EXPOSE
BRAND.POSITIONING

POSITIONING
STRATEGY

BRAND ENVIRONMENTS
AWARENESS

PERSONA

MARKETING

REDIRECT//+ENERGISE PROJECTS
HTTP://WWW.PRISMBRANDS.COM
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+PRISM
BRAND.ARKITECTURE

CONTACT
STUDIO DETAILS.

504B THE BIG PEG
120 VYSE STREET
JEWELLERY QUARTER
BIRMINGHAM

B18 6NF

T - 0845 456 95 92

OPERATIONAL

CONTACT
CREATIVE DIRECTOR

BENJAMIN RIDGWAY
BEN@PRISMBRANDS.COM

ONLINE/WEB

CASE STUDIES.

HTTP://WWW.PRISMBRANDS.COM

Brand.Arkitecture/ Portfolio/O7_08/

We help create brand interfaces that will get you seen in busy markets.
The communication we create will give your audience a clear insight into
the processes, ethos and operations of your business. Good design IS
important to attract a specific target audience to your product or service.
In order for a brand to the full iImpact it also needs positioning
strategically and to communicate at every given opportunity,

We>Bulld>Energise>Expose Brands
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+BUILD / CLIENT
PUNCH RECORDS

BRANDING

ONLINE MARKETING
ADVERTISING
STATIONARY
BRICHURE
WEBSITE

REDIRECT//+BUILD PROJECTS
WWW.PRISMBRANDS.COM

What.ls.Urban
Interpret.

Society is becoming more fragmented. Different groups of people claim
that their culture is more diverse than others, but is this true? Does it affect
what we listen to, who we communicate with and what we believe? Punch
records set up a scheme to tackle some of these questions called ‘What
is Urban?’ They wanted to discover the true meaning and association that
urban inner city life has on urban art, music and creativity.

They wanted our help to give our interpretation through the various
deliverables that could move this concept forward. The scope for

this project was really broad and helped integrate a variety of thought
provoking ideas through each medium. We wanted to reflect the feeling of
urban art and freedom of creativity through printed matter and online.

WHAT IS URBAN PROJECT B

HTTP://WWW.PRISMBRANDS.COM
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[PROJECT.CLIENT] +BUILD / CLIENT In Car Ai rom ath erapy
Interpret.

CAIR AIROMATHERAPY

As our days become shorter we have more going on in our lives than ever. People
BRAND STARTUP do not always have the time to stop and look after themselves. C*air was invented
PRODUCT DESIGN . : : .
SALES BOOKLET by Prism to solve this problem. The tube could hang from the rear view mirror or
PACKAGING could be placed on the dashboard. Alternatively you could use C*air at home by
ADVERTISING using it to scent the room. This scented canister could be turned on just by pulling
REDIRECT//+BUILD PROJECTS the end of each of the tubes apart to increase the level of the dosage.
WWW.PRISMBRANDS.COM

The design lends itself to an inhaler because of it’s shape and purpose. The

message for this product had to be clear and concise, so we decided to incorporate

an icon system. Using this simple system we were able to increase useability

for all different age groups. This would also help enhance the visual appeal and

compliment the use of luminescent colours.
HTTP://WWW.PRISMBRANDS.COM
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